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Marketing Terms 
 
404 Error  
The error message that appears when a visitor tries to go to a web page that does not exist. 
 
Ad Extensions  
Additional pieces of information that can be added to Google AdWords ads, including reviews, 
address, pricing, callouts, app downloads, sitelinks, and click-to-call. Ad extensions help 
advertisers create richer, more informative ads that take up more on-page real estate, which 
generally lead to higher Click Through Rates. 
 
Ad Network  
A grouping of websites or digital properties (like apps) where ads can appear. For example, 
Google has 2 ad networks: the search network (text ads that appear in search results) and the 
display network (image ads that appear on millions of websites that have partnered with 
Google). 
 
AdWords (Google AdWords)  
A Google owned program that is used by advertisers to place ads on Google search results 
pages, on YouTube, and on Google ad network sites. AdWords is the primary platform for PPC 
advertising. 
 
Analytics (or Google Analytics)  
A Google platform that allows webmasters to collect statistics and data about website visitors. 
Google Analytics (sometimes abbreviated as GA) allows webmasters to see where web traffic 
comes from and how visitors behave once on the site. 
 
Algorithm 
A process or set of rules that computers follow to perform a task. In digital marketing, algorithm 
usually refers the sets of processes Google uses to order and rank websites in search results. 
The SEO industry gives various Google algorithms their own nicknames like Penguin (which 
analyzes the quality of links pointing to a website) and Panda (which assesses the quality of the 
content on a website). The main ranking algorithm is SEO is referred to as “The core algorithm”. 
 
Automation 
Using computer programs to perform tasks that are repetitive, that would normally be completed 
by a human. Email programs can use automation to send email messages to people based on 
certain triggers (new customers, did or did not open the last email, etc.). Marketers also use 
automation to nurture leads by sending relevant content to previous visitors of a website, in an 
attempt to get the visitor back to convert into a sale. 
 
Backlink 
Also known more plainly as a “link”, this is when one website hyperlinks to another website 
using html HREF code. Backlinks are used by Google in their SEO ranking factors, with the 
basic idea being that if “website A” has incoming backlinks from other strong websites (websites 
B, C, and D), the links are votes of trust for website A, and website A gains some authority from 
B, C, and D through the links. 
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Bing Ads 
A platform that provides pay-per-click advertising on both the Bing and Yahoo! search engines. 
The service allows businesses to create ads, and subsequently serve the ads to consumers 
who search for keyword that the businesses bid on. This platform also offers targeting options 
such as location, demographic, and device targeting. 
 
Black Hat 
Slang for an unethical digital marketer or SEO who uses spammy tactics to rank websites, like 
article spinning, mass directory link building, or negative SEO. 
 
Blog 
Short for “web log”, a blog is a web page or a website that is regularly updated with new written 
content. Blogs are an important section of a website in digital marketing, as they offer fresh new 
content on a regular basis which can help attract new visitors, engage existing visitors, and give 
authority signals to Google. 
 
Bounce Rate 
The percentage of visitors to a website that leave immediately without clicking or interacting with 
any portion of the page. For example, if 100 people visit a website, and 50 of them immediately 
leave, the website has a bounce rate of 50%. Websites aim to have as low of a bounce rate as 
possible, and averages tend to be anywhere between 40-60%. 
 
CTR – Click-Through Rate 
Click-through Rate identifies the percentage of people who click on link. Usually placed in an 
email, an ad, website page… etc. The higher the CTR percentage, the more people went 
through. CTR is extremely important for many parts of the Digital world. 
 
CPA – Cost Per Acquisition 
Cost per Acquisition is a pricing model where companies are charged by advertising platforms 
only when leads, sales or conversions are generated. It’s been around for a while but has been 
generating much more traffic as a common pricing model in late 2013 and early 2013. Best part 
about CPA is you are only charged for the results that you want. 
 
CPC – Cost Per Click 
Cost per Click is a pricing model where companies are charged by publishers for every click 
people make on a displayed/test ad which leads people to your company’s website (hopefully to 
a landing page!). 
 
CPM – Cost Per Thousand 
Cost per Thousand is a pricing model where advertising impressions are purchased, and 
companies are charged according to the number of times their ad appears per 1,000 
impressions. It’s definitely a favorite form of selling ads by publishers because they get paid 
regardless by just displaying ads. CPM model really only makes sense if you are trying to 
increase brand awareness. 
 
Conversion 
When a visitor takes the desired action while visiting your site, it is called conversion. This can 
be a purchase, membership signup, download or registration for newsletter. 
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Contact Form 
A section on a website with fillable fields for visitors to contact the website owner, most 
commonly used to collect name, phone number, and email address of potential customers. 
 
CRO (Conversion Rate Optimization) 
a branch of digital marketing that aims to improve the conversion rate of web pages, thus 
making the pages more profitable. Conversion rate optimization combines psychology with 
marketing and web design in order to influence the behavior of the web page visitor. CRO uses 
a type of testing called “A/B split testing” to determine which version of a page (version A or 
version B) is more successful. 
 
CTA (Call to Action) 
an element on a web page used to push visitors towards a specific action or conversion. A CTA 
can be a clickable button with text, an image, or text, and typically uses an imperative verb 
phrase like: “call today” or “buy now”. 
 
Dashboard 
A web page that contains and displays aggregate data about the performance of a website or 
digital marketing campaign. A dashboard pulls information from various data sources and 
displays the info in an easy-to-read format. 
 
Directory 
A website that categorically lists websites with similar themes. Some directories like chambers 
of commerce (a list of businesses in one geographic area) can be helpful for SEO, however 
widespread abuse of spam directories led Google to discount links from directories whose sole 
purpose was selling links. 
 
Domain Authority 
This is a scale from 1-100 that search engines use to determine how authoritative a company’s 
website is, 1 being the lowest rank and 100 being the highest. The higher your domain authority 
the more Search Engines trust you. 
 
Duplicate Content 
Refers to instances where portions of text are found in 2 different places on the web. When the 
same content is found on multiple websites, it can cause ranking issues for one or all of the 
websites, as Google does not want to show multiple websites in search results that have the 
exact same information. This type of duplicate content can occur because of can result from 
plagiarism, automated content scrapers, or lazy web design. Duplicate content can also be a 
problem within one website — if multiple versions of a page exists, Google may not understand 
which version to show in search results, and the pages are competing against each other. This 
can occur when new versions of pages are added without deleting or forwarding the old version, 
or through poor URL structures. 
 
Email Automation 
A marketing system that uses software to automatically send emails based on defined triggers. 
Multiple automated emails in a sequence are used create user funnels and segment users 
based on behavior. For example, an automation funnel could be set to send email 1 when a 
person provides their email address, then either email 2a or 2b would be sent based on whether 
or not the person clicked on the first email. 
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Facebook Advertising 
Facebook allows advertisers to reach its users through their ad network. A range of ad types 
can be created to reach various goals set by companies. Facebook advertising is unique in that 
audiences are set up based on vast demographic information that Facebook has about their 
users, as compared to Google advertising that uses keywords. 
 
Facebook Ads Manager 
Ads Manager is a tool for creating Facebook ads, managing when and where they’ll run, and 
tracking how well campaigns are performing on Facebook, Instagram or their Audience 
Network. 
 
Form Fill 
When a visitor has filled out a contact form on a website, commonly used as a noun to refer to a 
conversion. “This month our marketing campaign generated 20 phone calls and 8 form fills.” 
 
Google My Business (GMB) 
The platform on which businesses can input information to appear in search results, map packs, 
location searches, and more. Name, address, phone number, website link, hours of operation, 
and reviews can all be managed through this platform. GMB is crucial to local SEO campaigns, 
as this is directly related to location-based searches. 
 
Google Reviews 
Reviews left using the Google My Business platform. Reviews are on a 1-5-star scale, and 
include a brief message written by the reviewer. Reviews can show up in the knowledge graph 
in Google searches, and have been shown to positively correlate with SEO rankings. 
(See also: Google My Business) 
 
Gravity Forms 
A WordPress plugin that adds a customizable contact form to a website. This plugin keeps track 
of all completed form submissions and allows for all of the fields on a form to be customized. 
Gravity Forms is the standard contact form plugin used on sites built by Geek Powered Studios. 
 
Heatmap 
A heatmap is a graphical representation of how users interact with your site. Heatmapping 
software is used to track where users click on a page, how they scroll, and what they hover 
over. Heatmaps are used to collect user behavior data to assist in designing and optimizing a 
website. 
 
Inbound Marketing  
Inbound marketing refers to the activities and strategies used for attracting potential users or 
customers to a website. “Inbound” is a more recent euphemism for what has traditionally been 
called “SEO”. Inbound marketing is crucial to having a good web presence, as it’s used as a 
way to attract prospective customers by educating and building trust about your services, 
product and/or brand. (See also: organic) 
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Impressions 
This term is used to define the number of times a company’s ad will appear to its target 
audience. Impression could also be related to a website and the number of times the web page 
appears in total. 
 
Example of how impressions work: 1 visitor could view 5 pages which would create 5 
impressions. 2 visitors could view 5 pages which would generate 10 impressions. 
 
Keyword 
A keyword is word or phrase that your audience uses to search for relevant topics on search 
engines. If you are a flower shop, a relevant keyword could be “Buy Red Roses” [short keyword] 
or “Looking to purchase roses from a flower shop” [long tail keyword] 
 
Keyword Phrase 
A group of two or more words that are used to find information in a search engine. Sometimes, 
when searching for something, one single keyword does not provide the information you seek, 
where a keyword phrase allows you to string multiple words together to find better information. 
 
Landing Page 
This is the page on a company’s website that is optimized to act as the entry page to a site. 
When redirected from external links, this is where the visitors will be led back. 
 
Lead 
A potential customer in the sales funnel who has communicated with a business with intent to 
purchase through a call, email, or online form fill. 
 
Link Profile 
The cumulative grouping of all links pointing to a particular website. A link profile can be used to 
determine a website’s power, trust, subject matter, and content. Link profiles are important at 
determining where a website ranks in google search results. If a website has a high number of 
links from websites that are not trusted, adult in nature, spammy or against guidelines, the link 
profile will have a negative effect on rankings. If a website has a high number of links from 
websites that are strong providers of content or reputable sources of information, it will have a 
positive effect on rankings. 
 
META Description 
The META description is the few lines of text that appear on the search engine results page. 
 
Organic Traffic 
This is traffic that is generated to your website which is generated by a Search Engine. This 
could be traffic from Google, Yahoo or Bing. It’s also known as “Free” traffic. Organic traffic is 
the best type of traffic! 
 
Paid Traffic 
Paid search is when a company bids on keywords and makes advertisements around those 
keywords to be displayed on search engines. These results appear separately, either on the 
top, bottom or right side of a search results page. Paid traffic also encompasses any form of 
paid advertisement that directly points to your website. 
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Push Marketing 
A push promotional strategy involves taking the product directly to the customer via whatever 
means, ensuring the customer is aware of your brand at the point of purchase. 
 
“Taking the product to the customer” 
 
Examples of push tactics 

o Trade show promotions to encourage retailer demand 
o Direct selling to customers in showrooms or face to face 
o Negotiation with retailers to stock your product 
o Efficient supply chain allowing retailers an efficient supply 
o Packaging design to encourage purchase 
o Point of sale displays 

 
Pull Marketing 
A pull strategy involves motivating customers to seek out your brand in an active process. 
 
“Getting the customer to come to you” 
 
Examples of pull tactics 

o Advertising and mass media promotion 
o Word of mouth referrals 
o Customer relationship management 
o Sales promotions and discounts 

 
Reciprocal Link 
Two websites linking to each other, typically for the express purpose of increasing both’s search 
engine ranking. These types of links are sometimes deemed manipulative by search engines, 
which can incur a penalty or devaluation against both sites. 
 
Responsive Web Design 
A philosophy of creating a website that allows all of the content to show correctly regardless of 
screen size or device. Your website will “respond” to the size of the screen each user has, 
shrinking and reorganizing on smaller screens, and expanding to fill appropriately on large ones. 
 
ROI 
Stands for Return On Investment. In order for a business to receive a positive ROI, they must 
earn more money using marketing channels than they are spending on the marketing itself. 
 
SEO – Search Engine Optimization 
Search Engine Optimization is a way a company optimizes its webpage allowing the website to 
rank higher on a search engine’s results page (SERP). The higher your ranking, typically more 
traffic is generated (if the keyword has traffic) and more targeted traffic. 
 
SEM – Search Engine Marketing 
Search Engine Marketing is a way companies can get higher placement on search engines by 
bidding on search terms. 
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SERP – Search Engine Results Page 
Search Engine Results Page is the list of results provided by a search engine after a search 
query is made. Essentially, if you are looking for where your website ranks for “Best Digital 
Marketing Agency” a SERP report will let you know that your website is ranked #4. Meaning that 
your website is in the Fourth position (1st page). 
 
Thought Leadership 
Thought Leadership marketing is the art of positioning your company as a leader in its field 
through best-in-class content. By publishing articles, videos, research, or any other form of 
original content regularly, potential clients and members of your industry may begin associating 
your brand with insight and authority. When the time comes to hire a company, yours will be at 
the top of their mind. 
 
UX 
stands for User Experience. UX refers to how a user interacts with a website or app (where they 
click, which pages they visit). UX can be shaped by testing differences in page layouts, CTAs, 
colors, content, etc. to improve conversion rates. Having a good UX is crucial to having a good 
business, as it drives repeating users and engagement. 
 
 
 
 
Sources: 
https://www.business2community.com/digital-marketing/20-must-know-digital-marketing-definitions-0797241 
https://www.geekpoweredstudios.com/digital-marketing-glossary/ 
http://marketing-made-simple.com/push-pull-marketing-strategies/ 
https://firstpagesage.com/thought-leadership/ 


